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Abstract

At the end 0of 2012 and early 2013, the Higher School of Economics and the Association of Russian Economic
Think Tanks (ARETT) conducted a project devoted to modern conditions and trends in the development of
think-tanks as a significant segment of independent research in Russia and their roles in the formation of
economic policy. An interview with the President of the New Economic Association, Victor Polterovich, carried
out within the framework of this project, can be found in the previous volume of Economic Sociology (2013.
Vol. 14. No. 3). In-depth interviews with the heads of economic think-tanks and independent economic experts
were enriched by several talks with the heads of centres for sociological research, including a conservation
with Igor Zadorin, Director General of ZIRCON Research Group. Economic Sociology’s editorial staff is
much obliged to Igor Zadorin and Andrey Yakovlev (as team leader of the HSE-ARETT project) for the
opportunity to publish the full text of this interview.

Keywords: expert community; independent expertise; think tanks; sociological research.
New Texts

Natalia Firsova
Predictors of Innovative Consumption Practices:
Internet Shopping Adoption in Russian HOus€holds ...........cccoooiiiiiiiiiiiiiiii e 27

Abstract

This paper is aimed at answering the question of why some people engage in innovative consumption practices
earlier than others, through analysis of Internet shopping predictors. Theories of practice offered the most
suitable framework for this purpose, avoiding extremes of both homo economicus and homo sociologicus.
Hypotheses were tested on data from the national representative household survey, RLMS-HSE, carried out
in 2009 in Russia. Negative binomial regression modelling allowed the identification of a positive association
of the following predictors with Internet shopping adoption: social capital, measured through educational
and professional mobility, engagement in practices enhancing cognitive skills, material and non-material
resources and institutional context captured through regional dummies. Predictors for the general population
and different income groups were not always the same: educational mobility appeared to have a positive
association with the adoption of Internet shopping only for the affluent population, and availability of free
time, for middle and low income populations, respectively.

Keywords: innovative practices; Internet shopping; consumption; theories of practice; diffusion of
innovations.
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Elena Esposito
Economic Circularities and Second-Order Observation:
The Reality of Ratings (translated by Pyotr Martynenko)..............cccoovvuveioiieiiiieiiie e 58

Abstract

Can observers observe the economy from outside? Recent developments in economic sociology tend to blur the
classic distinction and combination of economy and society and to move to a condition in which the observer
(each observer) is inside the society he describes. The behaviour of financial actors can be analysed combining
two concepts with a long standing tradition and many implications: beauty contest and moral hazard; and can
then be translated into the terms and tradition of observation theory. Keynes’ beauty contest can be interpreted
as a systematic recognition of second-order observation: financial operators observe primarily other observers
and what they observe. This observation produces particular circularities; first of all the insoluble problem of
moral hazard, which reproduces in the field of finance Merton’s famous model of self-defeating/self-fulfilling
prophecies.

If finance is second-order observation however, its movements cannot be explained by reference to the world,
but rather to observation and its structures: the reality reference of finance is increasingly provided by ratings,
which offer information not on how the world is, but on what the others observe. The spread of ratings in
recent decades and doubts about their reliability are related in the article to the generalized move by modern
society to second-order observation, that produces specific problems and specific puzzles but also structures
and constraints.

Keywords: observation theory; embeddedness; performativity; ratings; finance; beauty contest; moral hazard.
Beyond the Borders

Edward L. Glaeser

Triumph of the City:

How Our Greatest Invention Makes Us Richer, Smarter, Greener, Healthier, and Happier (an excerpt)
(translated by 1nna KUSAIATEVQ).............c.cccoooiiiiiiiiiiee et 75

Abstract

Why do more than half the world’s population prefer to live in cities? Why do the richest and poorest people
in the world so often live cheek by jowl? How do once-mighty cities fall into disrepair? Why are only some
of them capable of recovering and making a comeback? In his book «Triumph of the City: How Our Greatest
Invention Makes Us Richer, Smarter, Greener, Healthier, and Happier», Glaeser proposes answers to these
issues and many others. The journal «Economic Sociology» publishes the conclusion of this book «Flat World,
Tall City».

Keywords: urban economics; urbanization; globalization; social inequality; consumption.
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Debut Studies

Anastasiya Evstratova
Memory as a Commercial Product:
The Social Construction of Market Demand for Professional Photography in Moscow .............cccceeeveeenne.. 95

Abstract

The article is devoted to the Moscow market for professional photography, including wedding, portrait, and so
called love story pictures. The photographs, which are popular in the market, provide us with an understanding
what kind of values can be found in contemporary society and what development trends can be revealed. The
author considers photography through the lens of the social senses of photographers and their clients as market
actors. The main idea of the paper is to demonstrate how consumer demand for professional photography
is socially constructed and what photographers do in order to attract new clients. For that purpose, first the
author pays attention to key functions of photography discussed in the existing theoretical literature. Then, she
considers the recent studies on self-presentation and image construction within online social networks (also
with the help of pictures). Finally, the paper proposes an economic sociological approach to the market for
professional photography. This allows the author to deal with the peculiarities of the studied market. In order
to find answers through research tasks, the author conducted semi-structured interviews with main market
participants, including photographers and their clients (13 interviews). To illustrate consumer preferences,
related to image creation, the author presents the results of «content analysis» of 200 professional pictures
posted by users of online social network services. Research findings explain why the preferences and consumers
are different and demonstrate a lack of creation and art in the studied market.

Keywords: photography; social networks; self-presentation; visual information analysis.
Professional Reviews

David Stark
Observing Finance as a Network of Observations. Comment on ESPOSIto..........ccccviiiiiiiiiiiiiiiiiiniiiee 116

Abstract

This essay contributes to observation theory by commenting on Esposito’s paper, «Economic circularities and
second-order observation: the reality of ratings». The key question of that paper is summarized as: How does
one calculate in the Keynesian third degree (attempting to ascertain what average opinion considers «average
opiniony» to be) under conditions of diabolical circularity (when uncertainty about the future is generated by
attempts to predict it)? Esposito answers that ratings provide a fixed point of reference not because they are
accurate but because they are highly visible. The second half of the paper is itself a second-order observation.
It uses another viewpoint (that of observation theory) to reinterpret my earlier ethnographic and network
analytic research on finance.

Keywords: observation theory; attention networks; financial models; reflexivity; valuation.

158


http://www.ecsoc.hse.ru

Oxonomuueckas coroiorus. T. 14. Ne 4. Centsaops 2013 www.ecsoc.hse.ru

New Books

Dmitry Zhikharevich, Andrey Rezaev

Deadlocks and Turns of Historical Analysis of Early Capitalism:

Capitalists in Spite of Themselves by R. Lachmann................cccoiiiiiiiiiiiiiii e 125

Book Review on the Russian Edition of: Lachmann R. 2000. Capitalists in Spite of Themselves. Elite Conflict
and Economic Transitions in Early Modern Europe. Oxford: Oxford University Press.

Research Projects

Dilyara Ibragimova
Consumer Expectations of the Russian Population: A Cohort Analysis..........ccccevieriiiiniiiniiienieeeeee, 137

Syllabi

Benjamin Lind
ECONOMY QNA STALE .....oiiviiiiiieiieeie ettt ettt ettt e et e et e et e e esbe e teeesbeesaeenseesseeenseensseenseens 143

Conferences

XV April International Academic Conference on Economic and Social Development,
Moscow, National Research University — Higher School of Economics (HSE), April 1-3, 2014.............. 153

159


http://www.ecsoc.hse.ru

Oxonomuueckas coroiorus. T. 14. Ne 4. Centsaops 2013 www.ecsoc.hse.ru

About the Authors

Esposito, Elena

Professor, Department of Communication and Economics, the University of Modena and Reggio Emilia,
Italy.

elena.esposito@unimore.it

Evstratova, Anastasiya
MA in Sociology; Head, Monitoring Group, Digital Agency «People Talk», Russia.
evstratova@whattheysay.ru

Firsova, Natalia

PhD student in Sociology, Junior Research Fellow, Laboratory for Studies in Economic Sociology, National
Research University Higher School of Economics (HSE), Russia.

nfirsova@hse.ru

Glaeser, Edward L.

Fred and Eleanor Glimp Professor of Economics, Department of Economics, Faculty of Arts and Sciences;
Director, the Taubman Center for State and Local Government Marketing; Director, the Rappaport Institute
for Greater Boston, Harvard University, USA.

eglaeser@harvard.edu

Ibragimova, Dilyara

Candidate of Science in History, Associate Professor, Deputy Chair, Department of Economic Sociology,
Faculty of Sociology; Senior Research Fellow, Laboratory for Studies in Economic Sociology, National
Research University Higher School of Economics (HSE), Russia.

dibragimova@hse.ru

Lind, Benjamin E.

PhD in Sociology, Research Fellow, Center for Advanced Studies; Assistant Professor, Faculty of Sociology,
National Research University Higher School of Economics (HSE), Russia.

blind@hse.ru

Radaev, Vadim

Doctor of Sciences in Economics and Sociology, Professor, Faculty of Sociology; Chair, Department of
Economic Sociology; Head, Laboratory for Studies in Economic Sociology; First Vice-Rector, National
Research University Higher School of Economics (HSE), Russia.

radaev(@hse.ru

Rezaev, Andrey

Doctor of Sciences in Philosophy, Professor, Faculty of Sociology; Chair, Department of Comparative
Sociology, Saint-Petersburg State University, Russia.

anrezaev(@yandex.ru

Stark, David

Arthur Lehman Professor of Sociology and International Affairs, Department of Sociology, Columbia
University, USA.

dcs36@columbia.edu

160


http://www.ecsoc.hse.ru
mailto:elena.esposito@unimore.it
mailto:evstratova@whattheysay.ru
mailto:nfirsova@hse.ru
mailto:eglaeser@harvard.edu 
mailto:dibragimova@hse.ru
mailto:blind@hse.ru
mailto:radaev@hse.ru
mailto:anrezaev@yandex.ru 
mailto:dcs36@columbia.edu

Oxonomuueckas coroiorus. T. 14. Ne 4. Centsaops 2013 www.ecsoc.hse.ru

Yakovlev, Andrey

Candidate of Sciences in Economics, Director, Institute for Industrial and Market Studies, National Research
University Higher School of Economics (HSE); Vice President, the Association of Russian Economic Think
Tanks (ARETT), Russia.

ayakovlev@hse.ru

Zadorin, Igor

Founder and Director General, ZIRCON Research Group; Executive Director, International Research Agency
«Eurasian Monitor»; Senior Research Fellow, Institute of Sociology, Russian Academy of Sciences; Leading
Research Fellow, Moscow State University of Psychology and Education (MSUPE), Russia.
zadorin@zircon.ru

Zhikharevich, Dmitry

MA student, Masters programme «Studies in European Studies», Faculty of Sociology, Saint-Petersburg State
University, Russia.

mitya.zhe@gmail.com

161


http://www.ecsoc.hse.ru
mailto:ayakovlev@hse.ru
mailto:zadorin@zircon.ru
mailto:mitya.zhe@gmail.com

Economic Sociology
Vol. 14. No 4.

September 2013

Electronic journal
WWW.ECSOC.MSSEeS.Tu
www.ecsoc.hse.ru

«Economic Sociology»
is a bimonthly journal
released in five issues in
annual volume.

No. 1 — January

No. 2 — March

No. 3 — May

No. 4 — September
No. 5 — November

Establishers

e National Research
University Higher
School of Econom-
1cs

e Vadim Radaev

111

Contacts

20 Myasnitskaya street,
room 406

Moscow, RI Moscow
10100 Russia

phone: (495) 628-48-86
email: ecsoc@hse.ru

Editors

Editor—in-Chief:
Editor:

Design and Making-up:

Proofreader:
Managing Editor:
Editorial Staff:

Vadim Radaev (HSE, Russia)
Tatyana Sokolova (HSE, Russia)
Maria Mishina (Russia)

Nadezda Andrianova (HSE, Russia)
Zoya Kotelnikova (HSE, Russia)
Elena Berdysheva (HSE, Russia),
Elena Nazarbaeva (HSE, Russia)

International Editorial Council

Sarah Ashwin

Ted Gerber

Alya Guseva

Peter Lindner
Christopher Swader
Jane Zavisca

Valery Yakubovich

Editorial Council

Tatyana Bogomolova

Alexander Chepurenko

Vladimir Gimpelson
Lyudmila Khakhulina
Nikolay Lapin

Tatyana Maleva

Lilia Ovcharova

Vadim Radaev
Rozalina Ryvkina
Theodor Shanin

Ovsey Shkaratan
Yuriy Veselov
Vadim Volkov

Tatyana Zaslavskaya

The London School of Economics
and Political Science (UK)

University of Wisconsin-Madison (USA)
Boston University (USA)

Goethe University Frankfurt (Germany)
HSE (Russia)

The University of Arizona (USA)
ESSEC Business School (France)

Institute of Economics and Industrial
Engineering of the Siberian Branch
of Russian Academy of Sciences (Russia)

HSE (Russia)
HSE (Russia)
Yuri Levada Analytical Center (Russia)

Institute of Philosophy of Russian Academy
of Sciences (Russia)

Institute of Social Analysis and Forecasting,
The Russian Presidential Academy

of National Economy and

Public Administration (Russia)

Independent Institute for Social Policy
(Russia)

HSE (Russia)
HSE (Russia)

Moscow School of Social
and Economic Sciences (Russia)

HSE (Russia)
Saint Petersburg State University (Russia)

European University at Saint Petersburg
(Russia)

Moscow School of Social
and Economic Sciences (Russia)


mailto:ecsoc@hse.ru

